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Cb3paneHa npes 2009r. SentMark e nbpeaTta bbnrapcka komnaHus npenocrasswa
KOMMNEKCHW yCnyru 3a N3non3eBaHe Ha noTeHuuana Ha BAUSHUETO Ha apoMaTuTe 1 HOBELWKOTO
oboHsHMe B MapkeTuHra. KomnanusaTa e yact ot xein Tu MiHTepHewbHbA [pyn
[www.jtint.com] - rpyna oT KOMnaHun 3a MapKeTUHIOBM UHOBALMN.

BHenpsiBaiikn nocnenHMTE CBETOBHM MHOBALUM CBbP3aHM C MPUOXEHMETO Ha apoMaTtuTe,
ekunbT Ha ScentMark e B cbcTosiHME Aa noaobpu B NbT epeKTUBHOCTTA Ha Bawwns 6usHec,
ypes npocTtarta ynotpeba Ha npasmneH nogdbop ot apomaTn. AopecnpaHeTo Ha 0BOHSHMETO
MOXe Aa nocturHe 3a Bac pesyntaTtu, KOMTO HE CTe CY U NpeacTaBsin.

Ot 2009 roamHa ekmnbT 3a "Hay4Homacneposatencka v PassoiHa JenHocTt" Ha JT
International ce noceeTn B TbpceHe Ha Han-CUNHUSA NOXBAT 3a NOBULIEHUE Ha e(PEKTMBHOCTTA
B peknamaTta u npogax6bute. Okassa ce, 4e METOL MO3HAT HA YOBEYECTBOTO OT XMNSLONETMS
€ B OCHOBATa Ha Haii-ycnewHuTe 6usHec naen n npoekTun B ceeta. OBOHAHMETO €
Hal-MOLWHOTO OT MeTTe OCHOBHU YOBELWKN ceTuBa. ApoMatbT, KOWTO xopaTa ycewar, BOAM
OVPEKTHO OO0 NPOMSHA B MOMEHTHOTO EMOLIMOHANHO CbCTOSIHME, KOETO OT CBOS CTpaHa
pedonekTmpa BbpXy HyXANTE U B3UMAHETO Ha peweHuns. Taka rpynaTta 3a MapkeTUHroBu
MHOBaUMWM Poau NbpBaTa KOMNaHUa npegnarauwa KOMnIeKCHU apoMaTHU MapKeTUHr OB
ycnyrun B bbnrapus - ScentMark.
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Cunata Ha 060HSIHNETO e Beve fobpe no3HaTa Ha roneMmnTe MynTUHALMOHANHWN KOMNAHUN 1
LWMPOKO N3non3saHa npes nocnegHuTe roanHu. ApomatHnAT mapkeTtuHr (Scent Marketing nnu
Aroma Marketing) e nepdekTHUAT MHCTPYMEHT 3a Cb3haBaHe Ha CU/IHA U 3arnoMHsLWa ce
KopnopaTtneHa WAEHTUYHOCT 1 NPefoCTaBs HOB, Pa3/IMYEH U U3KTIHYUTENHO epuKaceH HauvH
3a peknama.

ScentMark npegnara wnpoka rama oT apoMaTHU pelweHns 3a Bawus 6usHec. Cepusi ot
BMCOKOTEXHOIOrMYHIN apoMaTHN Andpy3epun, KOUTO edPEKTMBHO pasnpocTpaHaBar apomMara Ha
CbOMTUS N peknamMHN KamnaHum, crpaan, oouCKU 1 3aBeAeHWS, MarasviHi 1 NPOMULINIEHM
NOMELLEHNS, TBProBCKM LEHTPOBE, MONOBE M U3nox6eHn nnowun. Bucok knac apomMaTHu
neyaTu, KakTo U apoMaTHW PeELlEeHNs 3a BbHWHA peknama, bunbopaose 1 CNUpKy ca Cbllo
N3KNIOYNTENHO ePEKTUBHU PEKNIAMHU PELLEHNS.

Komnanusta pasnonara c katanor ot Hag 200,000 npoMuwieHy n HaTypanHu apomara, KakTo
cu napTHWpa un ¢ nabopartopus 3a paspaboTka n nobusaHe Ha apomaTu.

Hxenn Tu UHTepHewbHBA - pyna KomnaHuu 3a MapkeTuHrosm MHoBauum noctass
Hal-HOBUTE CbBPEMEHHN MHOBALMM B MAPKETUHIOBUTE KOMyHMKaumn. CTpyKTypupaHa B
cepus OT pas3nuyHu ekunu n ompmu, Ixen T npegnara wWmpok 06xsaT OT CTpaTernyecku
peleHns nognomaratm noCTUraHeTo Ha U3KAKYNTENHO BUCOKM pe3ynTtaTn B MapKeTUHIOBUTE
N peKknaMHn KOMyHUKaUUN Ha CBOUTE KJTMEHTH.
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B momeHTa Ixein Tn MHTepHewbHbN ['pyn ce cbCTon OT 14 caMOCTOSATENHN KOMMNAHUN
onepupawm Hag 17 pa3nnyHu 6paHaa pasneneHn B Tpy amemaun. ['pynata "MapkeTUHrosum
Ycnyrn" npennara ctpatermyeckv MapkeTUHroBu pelleHnst, Me JUAHN yCNyru N Bpb3KU C
obwwecTBEHOCTTA, KPMENTMB 1 An3aiiH yCnyru, ynpasneHne Ha CbonTrs 1 MHOBATMBHU
MapKeTUHroBu 1 peknamHu ycnyru. ['pynara "MapkeTtuHrosu Hosauumn" ce cbCTom OT 8
CaMOCTOSATENHN KOMMNaHUK, BCsika OT KOUTO € OCHOBAaTeN Ha HOoBa cdpepa 1 passnBa HULLIOB
6u3HEeC CBbp3aH C KOHKPEeTHAa ycnyra unm MapkeTuHros NpoaykT. TpetaTta AMBU3MS Ce CbCTOM
OT pasnnyHn No pasmMepu opraHmsauunu, passmealim HauMoHanHN N MeXayHapoaHu coumanHu
NPOEKTU, HEMPaBUTENICTBEHN OpraHmMsaunn n ooHgaumm

3a noseve nHGopmaums nocetete: www.jtint.com /p
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